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Things were not getting done at the bowling club and the
Secretary read out the following at the meeting :-
“Once upon a time there were four people named Everybody,
Somebody, Anybody and Nobody.
There was an important job to do and Everybody was asked to do it
Everybody was sure Somebody would do it.
Anybody could have done it, but Nobody did it
Somebody got angry about that because it was Everybody’s job
Everybody thought Anybody could do it but Nobody
realised that Everybody wouldn’t do it.
And so Everybody blamed Somebody when Nobody
did what Anybody could have done.”



Why do we work so hard to fit in, when we were born to stand out?
You can do all kinds of things to be noticed, but many of them don't
make a lasting impression.
What if you could stand out in a crowded field and be noticed as
the real leader, talent, team player that you are?
Get a real identity.



It is an honour to have been asked to be the President of Taunton Deane
Bowling Club. I have been a member of this club since around 1993 when
we were based at Richmond Road and right from the beginning I have
always been a volunteer on various committees and more latterly a
member of the Board of Directors.
We are very fortunate to have such a fantastic facility here at Blackbrook
and it’s amazing to think its run by volunteers. To me the club is much
more than just bowling it is the sense of belonging to our fabulous club.
The social interactions and friendships which you make are so important
and this comes with volunteering as well as bowling. It is crucial for the
future of our club that new and younger volunteers come forward to help.
You will enjoy it, it will be fun and a great way to get to know everyone and
it is rewarding to think you are doing your bit.
These last sixteen months during the COVID lockdowns and restrictions
have made us all realise how important this club is to us. We’ve all missed
seeing and being with our friends and fellow bowlers. The summer season
has been well supported and it’s good to see everyone again and to meet
so many new bowlers.
I have chosen Prostate Cancer UK as my charity as many of our members
here at this club and families have been affected by this disease. I believe
it’s a very worthy cause doing vital research to save many lives in the
future.
I’m sure my presidential term of office will be very different from normal as
COVID and its restrictions will be around for some time but I hope we will
be able to have a President’s day shortly even though it might not be on
the scale as in normal years. I look forward to becoming President of this
very special club.

TDBC
President - Chris Denner
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GMC Minute Secretary -
David Horton

Director - Mike Westlake

Subscriptions
Membership Subscriptions are due by

September 1st 2021

Please complete a form in reception

Payment by

Credit/Debit Card or Cheque

Director - Mike Westlake



TDBC
Crockford
Cup Winners
2021

Crockford Cup Winners 2021 - Jackie Hedget, David Beake, Graham Pinney and
Chris Denner who presented the cup.
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Taunton Deane Ladies - 2021

Taunton Deane Ladies all looking happy and relaxed
before their game against arch rivals Taunton Vivary for
The Fear Plate.
Unfortunately Taunton Deane lost by 5 shots.
However, we may have lost this match gallantly…
(See next page)



The Club are at last in possession of some missing silverware.
Taunton & Taunton Deane
TREVOR CHALLENGE CUP
Presented by E.M. Trevor Esq
President of the English Bowling Association and the S.C.B.A. (1935)

The men’s team won the last two outings and were never presented the
cup, which had gone missing at Vivary.
In fact the base is still missing so if anyone knows what might have
happened to it please get in touch.
We are going to check with engraving companies to see if it might be there.
In the meantime Steve Browning our Newsletter editor and now also Club
archivist is going to track the records which may go back to 1935.

TDBC
The Cup is
returned !
Mark Reeve



GMC

TDBC Club Coach -
Mervyn Batten

POSITIVE

COACHING



Maintenance
Team
Mike Beale, Alwyn Kitchen,
Peter Mear, Keith James,
Geoff Lloyd, Pam Lloyd,
Ruth Jones and Stuart May

The Wonderful colour of nature…
The maintenance team bloom



Turnbull Cup - Cup Winners 1920, 1927 & Runners Up 1967



Somerset Bowls Championship
Taunton Deane, by defeating Knowle (Bristol) in the final at Weston-super-
Mare, has won the Somerset County Club championship, and therewith
the cup presented by Mr. John Turnbull. Their victory was very complete,
Knowle being defeated by 45 points - Taunton Deane, 110, Knowle 65.

Taunton Deane Club Win
Somerset Championship
Taunton Deane Bowling Club has
concluded the most successful
season in its history wining the
Somerset County Club
Championship, which makes
them possessors tor the first
time of the handsome trophy
presented by Mr. John Turnbull,
of the Bristol Bowling Club. In
the preliminary contests the
Deane secured entry into the
final by defeating Taunton Vivary
and Minehead. Their opponents
in the final were the champions
of the northern section, Knowle,
who had reached that position
by wins over both the Bristol
teams. The final was played on
the Weston-Super-Mare (Victoria)
rink, and Taunton Deane scored
a noteworthy victory of 110 points 65, winning on all four rinks.
The presentation of the trophy was made by Mr. Turnbull, who mentioned that
the cup would become the property of any club that won it three times. Mr. G.
W . Lake.President of the Taunton Deane Club. received the trophy and
remarked that the club had had a wonderfully successful season, having won
19 out of 21 matches played.

Turnbull Cup



Turnbull Cup

The Turnbull Cup was played on Saturday 24th September 1927, as
reported by The Wells Journal, above, on Friday 30th September and, right,
by The Western Daily Press on Monday 26th September.
Our glorious past;
1920 - 101 years ago
1927 - 94 years ago
1967 - (Runners Up) 54 years ago.



Laughter
is the best
medicine
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Who Needs Humans?
Half of shoppers prefer
to use self-checkouts
Self-checkouts have proven to be an increasingly popular option for
shoppers to take control of their own scanning of items. It can feel a little
quicker and allows you to scan then pack your goods at your own pace
rather than trying to keep up with a cashier.
There’s also the element of minimising touch points with other people over
the last year which has factored into the call for more self-checkouts in
other areas of retail. We’ve delved into this to see whether we could expect
to see self-checkouts almost everywhere in the not-too-distant future.
You’ve probably noticed how the retail landscape has changed over the
last 10 or so years, with self-checkouts and self-scanning checkouts
cropping up in supermarkets and many other retail spaces.
Since 2013, the number of self-checkouts worldwide was around 191,000.
This then grew to around an estimated 325,000 self-checkout units in 2021
and hasn’t showed signs of slowing down. This is in line with the
significant growth in demand for self-service retail technology, with people
citing faster shopping experiences as a primary reason.
In the last 18 months, there’s been a significant uptake in the demand for
self-checkouts in line with the global pandemic. Supermarkets such as Aldi
have expanded their offering of retail technology in their stores, while
retailers in other sectors like fashion have introduced self-service kiosks to
give customers the option.



Self-service equipment has been modified with protective screens during
the pandemic to provide greater protection to shoppers, along with
frequent cleaning of surfaces – but this hasn’t deterred shoppers from
utilising the technology.
Pros and cons for shoppers and retailers
Depending on whether you’re looking at things from the perspective of a
customer or a business owner, there are benefits and drawbacks to having
self-service technology. These are just a few of the things which add and
detract from having self-checkouts in place within retail.
Pros
For shoppers, it can provide:
Shorter lines which move quicker
Better privacy
Improved customer experience (when everything works as intended)
While for retailers, it adds:
A reduced labour cost per kiosk
Better optimisation of store space
Cons
For shoppers, it can result in:
Frustration when self-service machine doesn’t work as intended
Long wait times if attendants are pre-occupied
While for retailers, the points to consider are:
High installation costs
Reliance on software functioning
More maintenance costs for upkeep
Where will you likely find self-service checkouts?
As you’d expect, supermarkets and local supermarket locations are the
places where you’re most likely to find self-checkouts. These places can
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save on staff members and queue times as people who are popping in
for one or two things can opt to use self-service rather than needing to
queue up for cashier-manned tills.
Some lower-end fashion stores may also gradually pick up more self-
service technology as the stores get more comfortable with its
implementation. It also allows for the synthesis of eCommerce and
bricks and mortar stores if you can add functionality around a
customer’s online account.
Fast food chains have also started leveraging self-service kiosks for
ordering food, meaning employees can focus on delivering the items
which appear on a kitchen display system (KDS).
Where will self-checkouts be unlikely to be found?
Higher-end stores which focus on tailored customer service, as this is
part of their brand awareness and expertise. DIY stores and furniture
stores will probably be among the last to take up this technology
(although IKEA has pioneered self-checkouts in this sector so far).
Retail with high-priced items will also be unlikely to take up self-
checkouts as it presents a risk of shoplifting. Unless greater security
measures can be implemented to offset these risks, technology retailers
will probably avoid installing checkouts for a while longer.
There’s potential for self-checkouts to become regular fixtures in more
stores within certain industries, but it’s unlikely that they’ll become the
primary form of checkout across all retail sectors. That said, their
benefits are hard to argue against – as is consumer demand. Given how
many more have been installed in the last few years, who’s to say that
we won’t see exponential growth by 2025? Think about it, thats not far
away. Left, how Bowlr could look, sooner then you think.

Steve Browning
https://www.tauntondeanebowls.com/news/monthly-newsletters
Click the link above to return to the TDBC website


